SPRING 2012 DISTANCE LEARNING REGISTRATION FORM (IN FOUR EASY STEPS)

the courses you would like to take. (Step 1) Fill out address and payment information (Step 3)
Name
™ ) = Title
SCIP CIP™ Certification Courses Conferred by ACI Distance Learning
Program is gvailable Company
Core Courses CIP™-I Certification Level at any time s
ress
Cl 101® | Intelligence Sources & Collection Techniques $645
Communicating Cl to Senior Management (*Enrichment Course) $295 Phone Fax
Cl 202® | Competitive Benchmarking & Tactical Analysis $645 £ mail
-| |
Cl 301 | Competitive Blindspots $645
: - - : Registration is only confirmed upon receipt of payment.
Financial Forensics (*Enrichment Course) $295 ,
We accept the following methods of payment:
Cl 302 Cross-Competitor Analysis $645 a Check (| Bank Transfer (| MasterCard M| Visa a American Express
C1 303 | Creating & Running a World Class Intelligence Operation $645 Credit Card # Exp. Date
Advanced Co € P € atio eve Name on Card
Cl 401 | War Gaming (Theory & Practice) $995 Signature
Strategy for the Intelligence Professional (*Enrichment) $295 FAX or MAIL registration form to: (Step 4)
Cl 402 | Value Chain Analysis $745 Fuld-Gilad-Herring Academy of Competitive Intelligence
C1403 | Anticipating Innovation $745 25 First Street, Suite 301, Cambridge, MA 02141
Tel: 888.732.6812 Fax: 888.969.3317
Cl 404 | Scenario Analysis $745 . .
p—— S — International Registrants
nrichment courses are not included in certification program Total Tuition (excluding any discounts) Tel: +1 630.983.5530 Fax: +1.630.983.3317
Subtract any (Step 2) discounts
Exam fee (if completing the CIP-I" certification level) $150.00
Exam fee (if completing the CIP-II" certification level) $150.00
Total Tuition for ACI Courses

Calculate your discount (Step 2)

CIP" Certification Program Discount:
Receive 10% off if you register for the complete CIP™-I and CIP™-II series (core and advanced courses)

Course materials: You receive access to the web streaming videos and details for downloading materials for each of the
courses (e.g. Harvard Business School cases) which you can print out at your leisure. W

www.academyci.com



